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Inciex 


Dumitne Brown, publications assistant, helped compile this index, which covers 
CASE CURRENTS from January 1977 through December 1977. 


Authors 


Ackourey, Ann, “Surge ahead in manage- 
ment” (planning, programing, bu 
evaluation). January 1977, p. 21 

Alberger, Patricia, “Alumni publishing in 
‘invisible’ colleges” (periodicals stafting, 
content). January 1977, p. 7 

Aldrich, Charles, “Improve copy and pic- 
tures” (catalogs). March 1977, p. 29 

Barone, Samuel, “Zip Code system 
hometown releases.” April 1977, p. 12 

Barrett, Stephen L., “Phone for funds” 
(student workers}. March 1977, p. 61 

Bartkevicius, Jocelyn, ‘Is the Buckley 
Amendment still causing you problems?” 
(privacy, records). ae 1977, p. 29 

Harper, Nancy, “Reunion 

ideas.” 1977, p. 16 

——, “Surveying your alumni.” January 
1977, p. 12 

Barton, David W. Jr., “Behave like a busi- 
ness!” (marketing). May 1977, p. 26 

Bissett, John, “An ideal alumni association: 


Humor them” (internal 
November 1977, p. 7 

Bok, Derek, “A call to the campus: Let’s 
forge strong links” (government relations, 
government regulations, regulation of 
charitable solicitation). December 1977, 


p.4 

Boling, Edward J., “A president for all 
seasons” (institutional relations, alumni 
relations, fund raising). October 1977, p. 6 

Bonham, George, “Questioning academia’s 
conventional wisdom” (governing boards, 
alumni associations, communications). 
April 1977, p. 4 

Bonus, Thaddeus M., “Share information 
openly” (internal communications). 
November 1977, p. 8 

Braden, Tom, “Let's hear it for ‘over- 
educated’!” (educational goals). July 1977, 


4 
noom, Betty D., “Let the students speak!” 
(student recruitment). March 1977, p. 28 
Burington, Ray L., “Taking the student 
pulse: Surveying student opini 
pr dividends.” July 1977, p. 11 


Carter, Virginia L., “Gather catalog ideas.” 
March 1977, p. 22 
, “Is your annual report a perennial 


problem?” June 1977, P. 


Crosby, Marilyn, “Recruit at workshops.” 
July 1977, p. 15 

Day, Ronald R., “Quality printing on a 
budget” (design, production, manage- 
ment). June 1977, p. 18 

Dieckmann, Edwin, “Approaching the 
foundation: How to plan, prepare, and 
present proposals.” October 1977, p. 20 

Drake, Steven C., “Sow for a golden 
harvest: Cultivating campus and media 
for better coverage.” November 1977, 


p. 

Elosser, Bonnie, “Community colleges 
should respond to consumerism” (student 
recruitment). March 1977, p. 14 

Enger, John K., “Strategy during a strike” 
(internal communications, media 
relations). November 1977, p. 20 

Fink, Norman S., “1977: Rites of passage” 
(trends in philanthropy). July 1977, p.8 

Flynn, R. Thomas, “Audio-visual aids can 
meet a need” (student recruitment). 
March 1977, p. 13 

Forni, Nancy, “Catalogs: free or fee?” 
October 1977, p. 22 

Foster, Carl B., “Aggressive recruitment.” 
May 1977, p. 51 

Fountain, John C., “A new image begins at 
home” (internal communications and 
publications). November 1977, p. 24 

Fox, Barcy Condon, “Do market resea: 
(catalogs). March 1977, p. 16 

Freeman, Douglas Southall, “Twenty rules 
for writing well.” December 1977, p. 20 

Frey, James H., “Make your survey 
scientific.” December wa p. 18 

Fuchs, Annette, “Keep a cool head.” 
February 1977, p. 13 

Giduz, Roland, “Pass out the pencils and 
get a helping write hand” (alumni 
periodicals). September 1977, p. 15 

Gilbert, Robert W., “The case tor Tv news 
clips.” December 1977, p. 24 

Goldstein, Stephen L., “Test advertising 
results.” March 1977, p. 31 

Graeber, Max, ‘Education’s newes« 
market” (student recruitment, marketing, 
adult education). May 1977, p. 27 

Hall, Jack, “The best class I ever had: Berea 
students lezen about fund raising.” March 


77,9. 
Halstead Carol P., “Listen to your audi- 
ence” (catalogs). March 1977, p. 15 
Hamlin, Henry S., “Fight against fog’’ 
(writing, readability). February 1977, p. 16 
Harper, Nancy, “Organize students” (stu- 
dent alumni associations). March 1977, 
p. 64 


——, “Psa with a plus.” March 1977, 
. 63 
an and “Reunion 


Bartkevicius, Jocelyn, 
ideas.” October 1977, p. 16 
“Self-study brings sunshine” (mar- 
keting, student recruitment). May 1977, 
p. 23 
—, “Tum off tv, tune in a book” (con- 
tinuing education, merchandising, 
alumni periodicals). February 1977, p. 29 
—, “25 great ideas” recruit- 
"ment. March 1977, p.3 
—— interviews Philip Kotler, “Why we 


need marketing” (student recruitment). 
May 1977, p. 4 


Heath, Ron, “Zeal pays off” (student 
cultivation). March 1977, p. 62 

Helmken, Charles M., “Selecting catalog 
photos.” March 1977, p. 24 

Herrman, Carl T., “Creativity expands a 
staff’ (management, staffing, design, 
production, marketing). June 1977, p. 15 

Hershberger, Kenneth E., ‘Ulcer-free com- 
mencements” (special events). January 
1977, p. 15 

Hesse, Robert R., “Different—and proud of 
it” (marketing, institutional relations, 
student recruitment). May 1977, p. 21 

Holsenbeck, Daniel, ‘How does the word 
spread? You can use research to find out” 
(internal communications}. November 
1977, p. 11 

Hoy, John C., “Your campus, warts and all; 
model prospectuses tell the good and the 
bad” (student recruitment). March 1977, 


p. ll 

Hunter, Robert D., “A lobbying partnership 
in higher education” (state relations, 
public-private cooperation). October 
1977, p. 24 

Hyde, Robert M., “Independent college 
alumni can influence public policy” 
(state re!tions, lobbying). July 1977, p. 6 

Ivens, Stephen H., “Strategy for survival” 
(student recruitment, marketing). 
1977, p.8 


Johnson, Dennis L., “A capacity for change” 


(marketing). May 1977, p. 10 

Johnson, Russ, “Change your magazine — 
withuut going broke.” June 1977, p. 22 

Jones, Frank B., “A tour host with the 
most” (travel programs). poe 1977, p. 16 

Kepets-Hull, Dawn, “Explain 
May 1977, p. 50 

——., “Hire interns” (student workers). 
March 1977, p. 60 

Kinnison, William A., “The president as pr 
boss.” October 1977, p. 3 

Kort, Carol, “Do one thing, do it well” 
(marketing, student recruitment). May 
1977, p. 24 

Kotler, Philip interviewed by Nancy Harper, 
“Why we need marketing” (student 
recruitment}. May 1977, p. 4 

Lampton, William E., “Continuing your 
education —a do-it-yourself plan for 
development officers” (career develop- 
ment). February 1977, p. 25 

——., “Five signposts on the road to good 
office communication.” November 1977, 


p. 30 

Leslie, James W., “Staff evaluation is a 
two-way process.” April 1977, p. 18 

Lockwood, Mary Ann, “Employee survey 
raises the campus consciousness” (inter- 
nal communications, publications). 
November 1977, p. 13 

Marchese, Theodore J. and Stark, Joan S., 
“An experiment in auditing” (student 
recruitment, prospectuses). March 1977, 
p. 13 

Martin, Leland D., “Use co-ops” (student 
workers}. March 1977, p. 58 

Mason, Bayley F., “View trom the brink” 
(capital campaign). January 1977, p. 4 

McClanahan, Kerry P., “What's in it for 
me? how applied mark 


can help 
motivate donors.” May 1977, p. 31 
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frontier” | 
(commencement programs). January | 
1977, p. 17 | 
——, “Target your distribution” | 
(catalogs). March 1977, pa | | 
Camier, Lou, “Intemal publications: read- | 
ing between the lines.” November 1977, 
| 
Cuervo, Arthur V,, “A press policy is a 
a (media relations). February 1977, | | 
p. 
Clements, C. Ray, “In planned giving, put 
policies in writing.” lanuary 1977, p. 18 
Cochran, James E. and Mosier, Richard H., 
“A community evaluates a college's 
management.” July 1977, p. 18 
Corbitt. Tom, “Position your institution” 
(media relations, marketing). May 1977, | 
p. 34 
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Bob KalmbachiU. of Michigan 


Mighty mini. Education, says Frank New- 
, man, should take a lesson from the auto 
* industry: Strive to be more etficient and 


_j more effective instead of bigger. In an 


address to the Southem Regional Education 


Board Legislative Work Conference, the 


University of Rhode Island president ac- 
’ ledged one problem, however: “The 
! forces for improvement, quality, drive, and 
excitement have been overcome by the 
forces of bureaucracy.” 


McNamara, William A., “Alumni tours 
exempt in Little Rhody” (tax exemption). 
October 1977, p. 33 

“Assemb'y 2c: entaates government 
relations.” Septeraber 1977, p. 45 

—, “Back of hand te postal reform.” 
November 197”, 42 

, “Bucking (Buckley 

Amendment). October 1977, p. 34 
——, “Carer team combats capital chill 
factors” (personnel). March 1977, p. 50 
——., “Case mounts effort to reform tax 

reform.”’ November 1977, p. 40 
——., “Case paves the way for stand on 
Wilson bill” (regulation of charitable 
solicitation). February 1977, p. 37 
—_, “Cry beloved country” (goverment 
leadership}. 1977, p. 41 
—, “Danger in rulings” 
Renting oo authority). July 1977, p. 26 
——., “Down with inertia, new spirit 
ahead” (urban universities). May 1977, 
P. 
——, “Educators know a wink when they 
see one” (tax policy). May 1977, p. 41 
the beat in the Postal 
_ Service shuttle. May 1977, p. 40 
, “Fre would like to watch us, too’”’ 
ent regulation). June 1977, p. 30 
“Godfather of independents” (state 
~ relations, lobbying). May 1977, p. 52 
——, “Grants menu: tough choices” 
(corporate, government support). 
November 1977, p. 42 

—., “Hot SPUDs” (student workers). 
March 1977, p. 59 

—, “How we can help you” (education 
associations). February 1977, p. 36 

—, “Indirect costs are becoming harder 
to recover.” January 1977, p. 30 

“Innocence lost: back to the 
“ditches” (education budget, personnel). 
April 1977, p. 25 

——, “Irs ruling awaited on alumni travel 
peograms.” July 1977, p. 24 
——, “Keeping an eye on philanthropy 
tions.” April 1977, p. 24 
—, “Life for tax credits!’ November 
1977, p. 41 


By now you should have received 
a copy of the 1977-78 Double 
Your Dollar leaflet, listing all 
known matching gift programs in 
the country. Used by development 
Officers, alumni officers, volun- 
teers, and others in fund- “raising 
activities, Double Your Dollar is 
an effective way to alert your 
donors to the possibility of having 
their gifts doubled (or even 
tripled) at no additional cost to 
them. 


$ 4.00/hundred 


, “Making it count” (student recruit- 
" ment) July 1977, p. 26 
“More on case and the Wilson bill” 
lremilation of charitable solicitation! 
jure 797", 30 
Maras (scudent 
programs). March 1977, 
—, “New faces” (education associa- 
tions). June 1977, p. 31 
—, “A novel approach to free enter- 
prise” (tax policy). February 1977, p. 38 
—_—, “Philanthropy’ Rolls Royce is left 
yarageless” (Filer Commission, Advisory 
Committee on Private Philanthropy and 
Pablic Neds! 1977, p. 
“Picking ur oteam” (case Govern- 
mental Relations Committee}. October 
1977, p. 34 
——, “Postal rates climb.” September 
1977, p. 45 
——, “Postal study findings get cool 
reception.” June 1977, p. 30 


——, “Reducing the burden” (government 
regulation). 1977, p. 24 


Piease send (number of copies): 


—__—_ DOUBLE YOUR DOLLAR leaflets for colleges and 


universities 


DOUBLE YOUR DOLLAR leaflets to independent elementary 


and secondary schools 
MATCHING GIFT DETAILS 


Name, Title 


DOUBLE YOUR DOLLAR leaflets: 


$38.00/thousand 1,000-9,999 leaflets 

«ids 10,000-24,999 leaflets 

25,000 or more leaflets 
MATCHING GIFT DETAILS: 


$10.00 


Return with check to the CASE Publications Crder Oepartment, 
Euites 530/600, One Dupont Circle, Wasi ngion, DC 20036. 


Last year, almost 700 corporations 
contributed over $15 million to 
education through matching gifts. 
Take advantage of matching gifts 
in your giving programs. Use the 
form provided below to order your 
leaflets today. Also a must for 
development and alumni officers 
is the 1977-78 Matching Gift 
Details, providing detailed 
information on almost 700 match- 
ing gift programs. Order your 
copy now. 


Institution 


Address 


City, State, Zip 


Please allow three weeks for delivery. 


ti 
al 
| 5 
4 
AINA 
a 
| 
| 
i 


{ 
| 
| 
‘ 

| 


ness Magazines is heating up, New York 
(Nov. 14) reports. Business Week, the cur- 


rent profit leader, nevertheless has problems 
with its parent organization, McGraw-Hill. 


Meanwhile, Fortune plans to go semi- 


monthly in February. Forbes has hired new 


staff to conduct a “graphic and editorial 


overhaul.” The New York Times and Wash- 
ington Post are enlarging staffs and coverage 


of business and financial news. 


Business mags. Competition among busi- 


, “A refreshed Congress has an 


action-heavy calendar” (tax reform, regu- 
lation of charitable solicitation). October 


1977, p. 32 

, “Regulating charities: no spice in 

the variety.” November 1977, p. 41 

“Sparks fly at CAsE conference” 
(federal affairs). July 1977, p. 95 

——, “State issues beckon more CASE 
interest.” July 1977, p. 24 

——, “Student lobbyists rally the con- 
sumer network” (lobbying). March 1977, 

. 40 


, “Summer heat warps TNR’s woof” 
(Washington). October 1977, p. 32 
—, “Tax revision imminent — again.” 
~ September 1977, p. 45 
——, “Tuition relief” (tax policy). May 
"1977, p. 41 
——, ‘Uncle Sam: new name on the 
(catalogs, government regula- 
tions}. December 1977, p. 28 
, “Welcome, newcomers” (education 
organizations). January 1977, p. 29 


tory agencies). January 1977, p. 30 

—., “Wilson bill moves to full com- 
mittee” (regulation of charitable solicita- 
tion). September 1977, p. 45 

—_, “Wilson bill still alive, not well” 
(regulation of charitable solicitation). 

Miersch, Chu ies W ‘Corporate develop- 

rles W., “ ite deve 

ment: market and method.” December 
1977, p. 14 


Millsaps, Bryant, “A regional university 


, “Why they quit” (personnel, regula- 


needs friends in the statehouse”’ (state 
relations). January 1977, p. 20 


Mosier, Richard H. and Cochran, James E., 
“A community evaluates a college’s man- 


agement.” July 1977, p. 18 

Nelson, Donald T., “Students, faculty, 
parents: warm friends with cold cash.” 
November 1977, p. 26 

Owings, Thomas G., “What Alabamians 
think of higher education” (survey 
research, state relations). September 
1977, p. 26 

Pell, Sen. Claiborne, “A time to watch, a 
time to work” (federal relations). 
September 1977, p. 4 


Pendel, Mary Helene, “Blacksmiths lost in 
a world of steel” (development publica- 
_tions, alumni periodicals). June 1977, p. 4 
Petrosemolo, Arthur E., “Game plan: think 


small” ‘oom publications). February 
1977, p. 20 


Phillips, Peggy, “Jills-of-all-trades” (student 


workers). March 1977, p. 58 

Pride, Cletis, “Guidelines for a mail 
survey.” May 1977, p. 30 

Raley, Nancy, “Better design on a budget” 
(alumni periodicals}. April 1977, p. 13 

Reichley, Robert A., Almanac of ‘alumni 
programs.” September 1977, p. 12 

Robeson, Frank H., “Writing to motivate 
the heart and the head” (case state- 
ments). June 1977, p. 8 

Saari, Jon, “The profile can come alive’ 
(alumni writing). December 
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ALUMNI TOURS for the happy times! 
Be charitable to your alumni. Treat 
them to Maupintour’s deluxe holiday 
tour to Hawaii. 5 islands, 14 days of 
adventure. Small party, 20-38 guests. 


LEARN the significance. Historic. See 
scenic spectaculars! Maupintour's 
care and management insures their 
comfort and pleasure. 


DELUXE ocean-front rooms with lanai. 
Ala carte dining. Special events, 
entertainments. Fully inclusive. 


THRILLS of travel to other worids 
come true with Maupintour. 27 years 
of experience are your assurance. Ask 
for cathe Hawaii toider today. 


» © Maupintour 


wnisie/Maita © E 
Greece 


but not to sell soap” (marketing, student 
recruitment, management). May 1977, 
p. 14 

Schwartz, John J., “The problems and 
promise of philanthropy” (regulation of 
charitable solicitation, tax policy). 
October 1977, p. 12 

Shoemaker, Donna, “Small price, big bene- 
fits” (student alumni programs). 
1977, p. 57 

Smith, Barry E., “Gift planning by com- 
puter.” September 1977, p. 10 

Smith, Charles E., ‘Tennessee surveys pro- 
vide a blueprint for action” (image 
by state relations). September 1977, 


Emily Ketterson, ‘News from the 
postal front.” September 1977, p. 20 

Smith, G. T., “How to organize/manage a 
development program.” April 1977, p. 8 

Spangler, Douglas, ‘Media report pays 
dividends” \internal communications, 
publications). November 1977, p. 21 

Spencer, Robert C., “A vision of quality” 
(accountability). February 1977, p. 4 

Star, Jack, “Put alumni to work” (student 
recruitment). March 1977, p. 39 

Stark, Joan S. and Marchese, Theodore J., 
“An experiment in auditing” (student 
recruitment, prospectuses). March 1977, 

13 


p. 

Stephens, Everett W., “The case for plan- 
ning” |institutional relations, rais- 
ing, marketing, alumni relations, student 
recruitment), May 1977, p. 18 

Steuerle, Eugene, “Credits would be 
inequitable and too complex” (tax 
credits}, December 1977, p. 11 

Thompson, Bruce, ‘The middle class 
deserves a tax break” (tax credits). 
December 1977, p. 11 

Topor, Robert S., “Mirror your institution” 
(catalogs), March 1977, p. 16 

Vickery, Diana, “Student editors: Be patient 

and kind.” November 1977, p. 6 

Viclaey, James F, Jr., “Academic unionism: 

the Florida experience.” September 1977, 


p. 35 
Wallace, Ida, “The price of divisiveness” 
(lobbying). February 1977, p. 22 
Weeks, Ross Jr., “Big-time media events” 
(special events, media relations). 
February 1977, p. 8 
Whittier, H. Sargent Jr., “Living on a 
president's borrowed time.” October 
1977, p.9 
Willhide, Gary L., “New faculty: Put out 
welcome mat.” November 1977, p. 5 
Williams, John H., “Take a media trip” 
(media relations). May 1977, p. 54 
Wilson, Douglas M., “Alumni-shy ne 
Encourage involvement.” November 
1977, p.4 
Wittekind, Warren O., "Serve needs” 
(courses for women]. March 1977, p. 62 
"Two-week 


1977, p. 53 
Zimmer, 
(survey research). May 
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Salathe, Karl M., “Drew goes to market— 
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| Alumni Travel Dept., Maupintour Travel | 
Service, 900 Massachusetts Street, | ; 
Lawrence, Kan, 66044, 800/255-4266. 
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A spacial collection of books, periodicals, 
manuscripts, musical scores, and paintings 
by Wheaton College alumni and faculty 

includes two first edition books by the Rev. 
Billy Graham. Begun in 1976, the collection 
at the Illinois campus includes over 800 

books and 215 articles and pamphlets. Col- 
lege officials hope the collection will “light 
the flame of creativity” in wc students. 


Alumni Administration 


“Almanac of alumni programs.” Reichley, 
Robert A., September 1977, p. 12 
“Alumni-shy faculty: Encourage involve- 
ment.” Wilson, Douglas M., November 
1977, p.4 
“An ideal alumni association: independent, 
indispensable.” Bissett, John, November 
1977, p 34 
“Independent college alumni can influence 
public policy” (state relations, lobbying). 
Hyde, Robert M., July 1977, p. 6 
“Irs ruling awaited on alumni travel pro- 
grams.” McNamara, William A., July 
1977, p. 24 
“Make your survey scientific.” Frey, James 
H., 1977, p. 18 
“Mutual enrichment’’ {student programs). 
McNamara, William A., March 1977, 


p. 64 
“Organize students” (student alumni asso- 
ciations). Harper, Nancy, March 1977, 


p. 64 
“Put alumni to work” (student recruit- 
ment). Star, Jack, March 1977, p. 39 
“Reunion ideas.” Harper, Nancy and 
Bartkevicius, Jocelyn, October 1977, p. 16 
“Small price, big benefits” (student alumni 
programs). Shoemaker, Donna, March 
1977, p. 57 


“Surveying your alumni.” Bartkevicius, 
Jocelyn, January 1977, p. 12 

“A tour host with the most” (travel pro- 
grams). Jones, Frank B., April 1977, p. 16 

“Tum off Tv, tune in a book” (continuing 
education, merchandising, alumni 
periodicals). Harper, Nancy, February 
1977, p. 29 

“Zeal pays off” (student cultivation). 

Heath, Ron, March 1977, p. 62 


Fund Raising 


“Approaching the foundation: How to plan, 


prepare, and present proposals.” Dieck- 
mann, Edwin, October 1977, p. 20 

“The best class I ever had: Berea students 
learn about fund raising.” Hail, Jack, 
March 1977, p. 36 

“Continuing your education do-it-your- 
self plan for development officers’ 
(career development). Lampton, William 
E., February 1977, p. 25 

“Corporate development: market and 
method.” Miersch, Charles W., 
December 1977, p. 14 

“Gift planning by computer.” Smith, 
Barry E., September 1977, p. 10 

“Hot SPUDs” (student workers). 
—_— William A., March 1977, 
p. 


“How to organize/manage a development 
program.” Smith, G. T., April 1977, p. 8 

“In planned giving, put policies in wnting.” 
Clements, C. Ray, January 1977, p. 18 

“Living on a president's borrowed time.” 
Whittier, H. Sargent |r., October 1977, 
p.9 

“1977: Rites of passage” (trends in philan- 
thropy). Fink, Norman S., July 1977, p. 8 

“Organize students” (student foundations). 
Harper, Nancy, March 1977, p. 64 

“Phone for funds” (student workers). 
Barrett, Stephen L., March 1977, p. 61 

“The problems and promise of philan- 
thropy” (regulation of charitable solicita- 
tion, tax policy). Schwartz, John J., 
October 1977, p. 12 

“Students, faculty, parents: warm friends 
with cold cash.” Nelson, Donald T., 
November 1977, p. 26 

‘U.S. Steel Alumni Giving Incentive 
Awards.” September 1977, p. 9 

“View from the brink” (capital campaign). 
Mason, Bayley F., January 1977, p. 4 

“What's in it for me? ; how applied market- 
ing can help motivate donors.” 
McClanahan, Kerry P., May 1977, p. 31 

“Writing to motivate the heart and the 
head” (case statements). Robeson, 
Frank H., June 1977, p. 8 
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ALUMNI ASSOCIATION 


UNIVERSITY OF MISSOURI -ROLLA 


Angelus ALUMNI DECALS 


It's exciting to hear Directors at Alumni Associations 
and Development Officers tell us how Angelus 
Decals strengthen their mailings. build public image 
and loyalty. 
Old Grads appreciate decals as tokens of thanks 
for dues or donations — and think of the pub: 
licity that carries on and on as your decals travel 


the nation’s highways. 


Let us show you how inexpensive the program is. 
Drop us a line and we will promptly send vou free bene “ 
samples and prices. You will be glad you contacted 
Angelus when you review progress next year. 


APES 


OLe russ 


Phone (714) 871-1610 


ANGELUS PACIFIC CO. 
700 E. WALNUT* FULLERTON. CA-92632 
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Dogged pursuit. A woman from Idaho 
asked the Education Commission of the 
States tor information on administrative 
practices acts’ application to governing 
boards. Ecs came up empty-handed. So did 
others they questioned. So Lindy High of 
Idaho found out herself. Her report is avail- 
able from the State Board of Education, Len 
B. Jordan Office Building, Room 307, 650 
W. State Street, Boise, ID 83720. 


Attrition puzzle. People wonder why so 
many members of Congress quit the 
scene of power and plushness voluntarily. 
Last year, a record high 56 members re- 
ured or sought other offices. For some, 
power and plushness were wanting. For 
others, the tun had disappeared. Then 
there is former Ohio Rep. Charles Mosher 
who used to be ranking Republican on the 
Science and Technology Committee. Re- 
turing as staft director, he’ll earn more 
than he did as a leading member. 


Government Relations 


“Alumni tours exempt in Little Rhody” 
(tax exemption}. McNamara, William A., 
October 1977, p. 33 

“Assembly accentuates government rela- 
tions.” McNamara, William A., 
September 1977, p. 45 

“Back of hand to postal reform.” 
McNamara, William A., November 1977, 

p. 42 

“Bocking Buckley” (Buckley Amendment). 

— William A., October 1977, 


“A Pail to the campus: Let’s forge strong 
links” (government relations, govern- 
ment regulations, regulation of charitable 


solicitation). Bok, Derek, December 1977, 


p.4 

“Carter team combats capital chill factors” 
(personnel). McNamara, William A., 
March 1977, p. 50 

“Case mounts effort to reform tax reform.” 
McNamara, William A., November 1977, 


p. 40 

“Case paves the way for stand on Wilson 
bill” (regulation of charitable solicita- 
tion}. McNamara, William A., February 
1977, p. 37 

“Credits would be inequitable and too com- 
plex’’ (tax credits). Steuerle, Eugene, 
December 1977, p. 11 

“Cry beloved country” (government leader- 


ship). McNamara, William A., November 

1977, p. 41 

“Danger signals in 1rs rulings” (bonding 
authority). McNamara, William A., July 
1977, p. 26 

“Down with inertia, new spirit ahead” 
(urban universities). McNamara, William 
A., May 1977, p. 42 

“Educators know a wink when they see 
one” (tax policy). McNamara, William A., 
May 1977, p. 41 

“Finding the beat in the Postal Service 
shuffle.” McNamara, William A., May 
1977, p. 40 

“Fre would like to watch us, too” (govern- 
ment regulations). McNamara, William 
A., June 1977, p. 30 

“Godfather of independents” (state rela- 
tions, lobbying). McNamara, William A., 
May 1977, p. 52 

“Grants menu: tough choices” (corporate, 
government support}. McNamara, 
William A., November 1977, p. 42 

“How we can help you” (education associa- 

tions). McNamara, William A., February 
1977, p. 36 

“Independent college alumni can influence 
public policy” (state relations, lobbying). 
Hyde, Robert M., July 1977, p.6 

“Indirect costs are becoming harder to 
recover.” McNamara, William A., 
January 1977, p. 30 

“Innocence lost: back to the ditches” (edu- 

cation budget, personnel). McNamara, 


William A., April 1977, p. 25 

“Irs ruling awaited on alumni travel pro- 
grams.”” McNamara, William A., July 
1977, p. 24 

“Is the Buckley Amendment still causing 
you problems?” (privacy, records). 
Bartkevicius, Jocelyn, January 1977, p. 29 

“Keeping an eye on philanthropy regula- 
tions.” McNamara, William A., April 
1977, p. 24 

“Life for tax credits?”” McNamara, William 
A., November 1977, p. 41 

“A lobbying partnership in higher educa- 
tion” (state relations, public-private 
cooperation). Hunter, Robert D., October 
1977, p. 24 

“Making it count” (student recruitment). 
McNamara, William A., July 1977, p. 26 

“The middle class deserves a tax break” 
(tax credits). Thompson, Bruce, December 
1977, p. 11 

“More on case and the Wilson bill” (regu- 
lation of charitable solicitation). 
McNamara, William A., June 1977, p. 30 

“New faces” (education associations). 
McNamara, William A., June 1977, p. 31 

“A novel approach to free enterprise” (tax 
policy). McNamara, William A., February 
1977, p. 38 

“Philanthropy’s Rolls Royce is left garage- 
less” (Filer Commission, Advisory Com- 
mittee on Private Philanthropy and 
Public Needs). McNamara, William A., 
June 1977, p. 31 


Winning! 
A tradition 
with CSB’s 

management 

team. 


A team with a tradition for winning —Community Service 
Bureau's fund development management team. A team of 
professionals who can add experience, strength and depth to any 
college or university fund development program. Pre-campaign 
counseling. In-depth development studies. Planned giving 
rams. Public Relations services. Special management services. 

‘ou name it! CSB is capable of providing total management 
services for your program, or select services to help assure success 
for your development staff. Find out how CSB can help build a 

“winning” tradition at your college or university. Call or write for 


further information. 


| SUS North Ervay Bidg./Suite 806 
(214) 747-2581 
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Doctor, lawyer, police chief. These are 
some of the occupations students at Alfred 
University can hear alumni and parents 
describe on tapes housed in the career plan- 
ning office. The 20-minute tapes include 
such practical stuff as a career’s good and 
bad points, daily routine, salary level, and 
fringe benefits. There’s a library of 85 cas- 
settes so far. If you want more information, 
write to Charles H. Shultz, Co-director of 
Career Planning and Counseling Services, 
au, Alfred, NY 14802. 


“Picking up steam” (case Governmental 
Relations Committee). McNamara, 
William A., October 1977, p. 34 

“Postal rates climb.” McNamara, William 
A., September 1977, p. 45 

“Postal study findings get cool reception.” 
McNamara, William A., June 1977, p. 30 

“The price of divisiveness” (lobbying). 
Wallace, Ida, February 1977, p. 22 

“Reducing the burden” (government regu- 
lation). »“cNamara, William A., April 
1977, p. 24 

“A refreshed Congress has an action-heavy 
calendar” (tax reform, regulation of 
charitable solicitation). McNamara, 
William A., October 1977, p. 32 

“A regional university needs friends in the 
statehouse” (state relations). Millsaps, 
Bryant, January 1977, p. 20 

“Regulating charities: no spice in the 
variety.” McNamara, William A., 
November 1977, p. 41 

— 7 at CASE conference” (federal 
affairs). McNamara, William A., July 
1977, p. 25 


“State issues beckon more CAsE interest.” 
McNamara, William A., July 1977, p. 24 

“Student lobbyists rally the consumer net- 
work” (lobbying). McNamara, William 
A,, March 1977, p. 40 

“Summer heat warps TNR’s woof” (Wash- 
ington). McNamara, William A., October 


“Tax revision imminent —again.” 
William A., 1977, 


7 surveys provide a blueprint for 
action” (image survey, state relations} 

Smith, Charles E., September 1977, p. 24 

“A tine to watch, a time to work” (federal 
relations). Pell, Sen. Claiborne, September 
1977, p.4 

“Tuition relief” (tax policy). 
William A., May 1977, p. 41 

“Two-week push paid off” state 
relations). Yoder, Sharon Logsdon, June 
1977, p. 24 

“Uncle Sam: new name on the masthead” 
(catalogs, government regulations). 
McNamara, William A., December 1977, 


p. 28 

“Welcome, newcomers” (education organi- 
zations). McNamara, William A., 
January 1977, p. 29 

“Why they quit” (personnel, regulatory 
agencies). McNamara, William A., 
January 1977, p. 30 

“Wilson bill moves to full committee” 
(regulation of charitable solicitation). 
McNamara, William A., September 1977, 
p. 45 

“Wilson bill still alive, not well” (regula- 
tion of charitable solicitation). 
McNamara, William A., July 1977, p. 24 


institutional Relations 


“Academic unionism: the Florida experi- 
ence.” Vickrey, James F. Ir., September 
1977, p. 35 
“Aggressive recruitment.” Foster, Carl B., 
May 1977, p. 51 


“Audio-visual aids can meet a need” (stu- 
dent recruitment). Flynn, R. Thomas, 
March 1977, p. 13 

“Big-time media events” (special events, 
media relations). Weeks, Ross Jr., 
February 1977, p. 8 

“A — for change” (marketing). 
Johnson, Dennis L., May 1977, p. 10 

“The case for Tv news clips.” Gilbert, 
Robert W., December 1977, p. 24 

“Community colleges should respond to 
consumerism” (student recruitment). 
Elosser, Bonnie, March 1977, p. 14 

“Do one thing, do it well” (marketing, 
student recruitment). Kort, Carol, May 
1977, p. 24 

“Education’s newest market” (student 


recruitment, marketing, adult education). 


Graeber, Max, May 1977, p. 27 

“Employee survey raises the campus con- 
sciousness” (internal communications, 
publications). Lockwood, Mary Ann, 
November 1977, p. 13 

“Guidelines for a mail survey.” Pride, 
Cletis, May 1977, p. 30 

“Hire interns” (student workers). Kepets- 
Hull, Dawn, March 1977, p. 60 

“How does the word spread? You can use 
research to find out” (internal communi- 
cations). Holsenbeck, Daniel, November 
1977, p. 11 

“Internal publications: Reading between 
Cartier, Lou, November 1977, 


of (student workers). 
Phillips, Peggy, March 1977, p. 58 

“Keep a cool head.” Fuchs, Annette, 
February 1977, p. 13 

“Let the students speak!” (student recruit- 
rg Brown, Betty D., March 1977, 


“Maken study tips” (survey research). 
Zimmer, Phil, May 1977, p. 29 

“Media report pays dividends” (internal 
communications, publications). Spangler, 
Douglas, November 1977, p. 21 

“New faculty: Put out welcome mat.” 
Willhide, Gary L., November 1977, p. 5 

“A new image begins at home” (internal 
communications and publications). 
Fountain, John C., November 1977, p. 24 

“Position your institution” (media rela- 
tions, marketing). Corbitt, Tom, May 
1977, p.34 

t as PR boss.” 

William A., October 1977, p. 3 

“A press policy is a must” (media re 

tions). Ciervo, Arthur V., 1977, 


p. 13 

“Psa with a plus.” Harper, Nancy, March 
1977, p. 63 

“Recruit at ” Crosby, Marilyn, 
july 1977, p. 15 

“Right time, right place” (marketing, stu- 
dent recruitment}. Zeiger, Dinah, May 


May 1977, p. 23 
“Serve needs” \courses for women). 
Wittekind, Warren O., March 1977, p. 62 
“Share information openly” (internal com- 


February 15-14, 1978, 
March 15-14, 1978, Chicago 
May 22-23, 1978, Portland 
October 9-10, 1978, Boston 
. November 28-29, 1978, Atlanta 
January 9-10, 1979, Phoenix 


In cooperation with Leonard Bucklin, a 
well-known deferred giving authority, 
CASE is sponsoring a series of work- 
shops to help you get the most out of 
deferred gifts. 


Topics addressed by Bucklin will in- 
clude Pooled Life Income Agreements, 
Charitable Remainder Annuity Trusts, 
Charitable Gift Annuities, Bequest Pro- 
grams, and Charitable Remainder 
Unitrusts. 


For further information on these 
seminars, return the form below to 
CASE Workshops in Deferred Giving, 
Suites 530/600, One Dupont Circle, 
Washington DC 20036. 


Participation in the CASE Workshops 
in Deferred Giving has been approved 
for two credits in the CASE Certificate 
Program (CCP). 
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1977, 9. Giving in 
“Self-study brings sunshine” (marketing, 
student recruitment). Harper, Nancy, 


Paperwork simplification. The National 
Science Foundation says it’s giving priority 
to a new project aimed at the simplification 
of grant administration paperwork. NsF 
administrators are looking for suggestions 
trom the field. Address comments to Office 
Director, NsF, Washington, DC 


“Creative reconciliation” between the 
government and higher education is the 
goal of a commission established by the 
Alfred P. Sloan Foundation. With the 
assistance of 22 colleges and universities, 
the commission is undertaking a two-year 
study of this “conflict-plagued relation- 
ship.” Carl Kaysen, on leave from MIT, is 
directing the research effort. 


munications). Bonus, Thaddeus M., 
November 1977, p. 8 
“Sow for a golden harvest: Cultivating 
campus and media for better coverage.” 
Drake, Steven C., November 1977, p. 22 
“Strategy during a strike” (internal com- 
munications, media relations). Enger, 
John K., November 1977, p. Ww 
“Strategy ‘for survival” student Tecruit- 
ment, marketing). Ivens, Stephen H., 
March 1977, p. 8 
“Student editors: Be patient and kind.” 
Vickery, Diana, November 1977, p. 6 
“Take a media trip” (media relations). 
Williams, John H., May 1977, p. 34 
“Taking the student pulse: 
dent opinion pays pr dividends.” 
Bunngton, Ray L., July 1977, p. 11 
“Test advertising results.” Go 
Stephen L., March 1977, p. 31 
“15 great ideas” (student recruitment). 
Harper, Nancy, March 1977, p. 3 
“Ulcer-free commencements” 
events). Hershberger, Kenneth E., 
January 1977, p. 15 
“Use co-ops” (student workers}. Martin, 
Leland D., March 1977, 58 
“What Alabamians think of higher educa- 
tion”’ (survey research, state relations). 
te Thomas G., September 1977, 


(student recruit- 


ment). Kotler, Philip interviewed by 
Nancy Harper, May 1977, p. 4 


custom 
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“\deal Fund Raiser © Pertect Thank-you 
Our limited edition, signed prints are creat- 


lanomarks. Our 
are farthtully reproduced on fine 
handsomely matted 


wergnt parchment 

12” x 16" in your choice of mat colors. 

Sample Prices: $100 one-time charge) 
100 prints@ $3.25ea. Totei$ 325.00 


WOprintse 2.500a. Total 750.00 
1000 prints@ 2.000. Total 2,000.00 
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“Zip Code system speeds hometown 
teleases.” Barone, Samuel, April 1977, 
p. 12 


Management 

“A community evaluates a college’s man- 
agement.” Mosier, Richard H. and 
Cochran, James E., July 1977, p. 18 

“Five signposts on the road to good office 
communication.” Lampton, William E., 
November 1977, p. 30 

“A president for all seasons” (institutional 
relations, alumni relations, fund raising). 
Boling, Edward J., October 1977, p. 6 

“Staff evaluation is a two-way process.” 
Leslie, james W., April 1977, p. 18 

“Surge ahead in management” (planning, 
programing, budgeting, evaluation). 
Ackourey, Ann, January 1977, p. 21 

“A vision of quality” (accountability). 
Spencer, Robert C., February 1977, p. 4 


Periodicals and Publications 


“Aggressive — Foster, Carl B., 
May 1977, pol 
“Alumni publishing in ‘invisible’ colleges” 
(periodicals staffing, content). Alberger, 
Patricia, January 1977, p. eteais 
. Raley, Nancy, April 1977, 


Boas lost in a world of steel” 
(development publications, alumni peri- 
odicals). Pendel, Mary Helene, June 
1977, p.4 

“Catalogs: free or fee?” Forni, Nancy, 
October 1977, p. 22 

“Change your magazine — without going 
broke.” pe sheen Russ, June 1977, p. 22 

“Communicate through ‘catalogs.’ * Carter, 
Virginia L., March 1977, p. 15 

“Community colleges should respond to 
consumerism” (student recruitment). 
Elosser, Bonnie, March 1977, p. 14 

“Creativity expands a staff’ (management, 


staffing, design, 

Herrman, Carl T., June 1977, p. 15 
“Do market research” (catalogs). Fox, 

Barcy Condon, March 1977, p. 16 
“Employee survey raises the campus con- 


“Is your annual report a perennial prob- 
len?” Carter, Virginia 3 June 1977, p. 11 
“Listen to your audience” (catalogs). 
Halstead, Carol P., March 1977, p. 15 
“Media report pays dividends” |internal 
communications, publications). Spangler, 
Douglas, November 1977, p. 21 
“Mirror your institution” (catalogs). Topor, 
Robert S., March 1977, p. 16 
“A new image begins at home” (internal 
communications, publications). Fountain, 
John C., November 1977, p. 24 
“News from the postal front.” Smith, 
Emily Ketterson, September 1977, p. 20 
“Pass out the pencils and get a helping 
write hand” (alumni periodicals). Giduz, 
Roland, Septernber 1977, p. 15 
“The profile can come alive” (alumni peri- 
odical writing). Saari, Jon, December 
1977, p. 22 
“Program design: Last frontier” (com- 
mencement prograins). Carter, Virginia 
L., January 1977, p. 17 
“Quality printing on a budget” (design, 
production, management). Day, 
Ronald R., June 1977, p. 18 
“A restless audience: Humor them” {inter- 
nal publications). Biundo, James V., 
November 1977, p. 7 
“Selecting catalog photos.” 
Charles M., March 1977, p. 24 
“Target your distribution” (catalogs). 
Carter, Virginia L., March 1977, p. 21 
“Twenty rules for writing well.” Freeman, 
Douglas Southall, December 1977, p. 20 
“25 great ideas” (student recruitment). 
Harper, Nancy, March 1977, p. 3 
“Writing to motivate the heart and the 
head” (case statements). 
Frank H., June 1977, p. 8 
“Your campus, warts and all; model 
prospectuses tell the good and the bad” 
(student recruitment). Hoy, John C., 
March 1977, p. 11 


Miscellaneous 

“Behave like a business!” 
Barton, David W. jr., May 1977, p. 26 

“Case Century III Recognition 
Winners.” September 1977, p. 27 

“The case for planning” (institutional rela- 
tions, fund raising, marketing, alumni 
telations, student recruitment). Stephens, 
Everett ¥’., May 1977, p. 18 


“Different —and proud of it” 

institutional relations, aa, 
ment). Hesse, Robert R., May 1977, p. 21 

“Drew goes to market— but not to seil 
soap” student recruitment, 

}. Salathe, Karl M., May 

1977, p. 14 


“Here's the 1977-78 case Board of 
Trustees.” September 1977, p. 6 
“Let's hear it for ’ 
tional goals). Braden, Tom, July 1977, p. 4 
“Questioning academia’s conventional 


your ” Kinnison, 
A, Boling, Edward |.; Whittier, 
H. Sargent fr., October 1977, p. 3 
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“Explain costs.” Kepets-Hull, Dawn, 
May 1977, p. 50 
Hamlin, Henry S., Febeussy 
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Ae February 1977, p.20 
Newburyport: #24 | “Gather catalog ideas.” Carter, Virginia L., 
March 1977, p. 22 wisdom” (governing boards, alumni asso- 
Drintmaker ciations, communications). Bonham, 
Ay, March 1977, p. 20 , April 1977, p. 4 
206-7288 the lines.” Cartier, Lou, November 1977, 
p.51 


